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DEVELOPMENT

After deciding on the Dulcet name, I started
developing a logo based on some initial
sketches and other ideas I had in mind. I was
mainly experimenting with a
‘droplet’ shape, because in my opinion it was
an easily recognizable, relatable symbol for a
product I was designing it for. To have a direct
relationship with the brand name, I also tried
several ideas of a logo consisting a letter ‘D’ as
a visual element or the whole brand name as
a literal wordmark logo idea.

BRAND LOGO

ULCET

The main goal I was trying to achieve with the
Dulcet logo was to make it modern, yet
recognizable and to follow similar stylistics to
those of Marks & Spencer logo. As conceptually
these two logos would have to co-exist
together on the same product packaging, it
was important that they would harmonize and
compliment each other. For this reason, my
logo concepts were constructed using black
colour , single-weight lines, but instead of
depending on text, I would use symbolism to
contrast the M&S logo.

Fig.44 (Lukas Bytautas, 2017)
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BRAND LOGO

FINAL LOGO CONCEPT
After I did a user-test to determine, which of
the logo concepts would other people prefer
from the bunch of concepts I came up with, I
settled on a final one (see right). The droplet
logo offers a pleasant, easy-on-the-eye visual
solution for a brand that specialises in healthy
food products (fresh fruit, smothies). The
symbolism behind water/droplet reinforces the
brand product ideas of purity, cleansing and
healing, while a mono-weight line construction
brings consistency and a modern look. Since a
logo is a well recognized shape, it works well in
all scales with a curved pattern adding visual
interest and complexity to an otherwise very
simple idea. By using similar stylistics to Marks
& Spencer, Dulcet logo integrates well into the
brands existing visual system, but also stands
out to represent the quality, health-driven
product for people with modern lifestyles.

Fig.45 (Lukas Bytautas, 2017)
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WORDMARK
To compliment and expand the logo of Dulcet I
decided to add a wordmark. I wanted a
typeface that complimented the shape of the
logo, was modern and legible at different
sizes. After going through recent experiments
with typefaces I found one that I really liked Museo Sans 100. A light-weight font had
really clean and rounded letters that were
working well with the logo stylistics. However, I
didn’t like the x-height and overall look of how
all-caps word looked and decided to have the
wordmark as small-caps instead, which gave
a nice variance in character height and word
flow. 			

BRAND LOGO

Museo Sans 100
Aa
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqrstu
vwxyz0123456789

Fig.46 (Lukas Bytautas, 2017)
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BRAND LOGO

FINAL LOGO AND LOCKUPS
The final solution combines
a droplet symbol (logo mark) with wordmark
(dulcet) to form the brands main logotype.
Though individual elements can be used
seperately if needed, the two main
lock-ups represent the brand - center lock-up
and a left-aligned one. Depending on the
media platform used, the logo lock-ups can be
altered to achieve the best results.

Dulcet logo (center lock-up)

With the main brand logo in place I’m now
ready to start developing visuals for the
sub-brand and decide on the final packaging
concept before starting to apply the graphics
to them.

Dulcet logo (left-aligned lock-up)

DEVELOPMENT

SUB-BRAND VISUALS

Dulcet sub-brand colour inspiration

SUB-BRAND CONCEPT
For designing the visuals for sub-brand I
followed the same conceptual approach as I
did with Dulcet. In the stage of brainstorming
and coming up with a name for main brand,
I came up with a concept for branding to use
English language words that are uncommon,
rarely used in spoken language and have a
nice, phonetic sound. That’s how I ended up
using ‘dulcet’ as my main brand name. For
sub-brand, I wanted the name of each of
three smoothies to represent their colour
without being obvious or cliche, so I started
looking at alternative names for colours and
shades. I chose common, bright colours for
smoothies - yellow, green and purple and the
names I found for them were gamboge,
parakeet and mauve.
From here I started designing
label visuals for each of the smoothies.

DEVELOPMENT

SUB-BRAND VISUALS

With the sub-brand label, I wanted to add
some colour and add visual interest to catch
attention and contrast the monochromatic,
clean Marks & Spencer/Dulcet branding. To
inspire the feel of naturalness, vividness and
health, I have decided to use brush stroke
elements (with a representing colour) as
backgrounds for smoothie names on the
product label. Since in my packaging
(bottle) concept I have it as a coloured glass, I
thought this would be a great touch to not only
bring attention to the product through colour,
but also give the buyer an idea of what
ingredients the smoothie might contain.
Representative and informational purpose
of thel abel was the most important thing
for me when thinking of the label design.

Dulcet sub-brand visuals inspiration
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SUB-BRAND VISUALS

Brush stroke elements for Dulcet
sub-brand

DEVELOPMENT

The visuals for each of the
Dulcet sub-brand smoothie flavors and
the ingredients each of them contains.

SUB-BRAND VISUALS

• banana
• mango
• pineapple

• apple
• kale
• cucumber

• blackcurrants
• goji berries
• beetroot

DEVELOPMENT

PACKAGING DEVELOPMENT

PACKAGING (BOTTLE) CONCEPT
After many different bottle
packaging concept scamps and
sketches I was ready to settle on a final one.
With all the brand visuals in place and ready
for prototyping, I had to decide the form factor
I was going to use for my packaging. From my
initial research I have decided that I want my
bottle to be/have:
• 250-330ml in capacity;
• made of glass or biodegradable
plastic (other widely recycled material);
• have a wide neck for easy pouring out of
the fruit/veg from/to the bottle.
• easily stackable for
convienient transportation and storage.
• painted/opaque finish.
• ergonomic form factor for carrying.
It was a challenge to find a suitable bottle form
factor that I could use as a prototype, but one
that I found accidentally was a jar of
Hartley’s Jam. It had good capacity, material,
neck opening and shape and all it lacked was
a finish that I needed, which I figured could do
myself with some spray paint.

Hartley’s jam jar.
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PACKAGING DEVELOPMENT
Bottle concepts based on Hartley’s jar

I started designing packaging prototypes in
Illustrator. Using Hartley’s jar-inspired bottle
and Dulcet brand visuals, I did a few different
variations of how the brand (including M&S)
and sub-brand visuals could be layed out and
arranged on the bottle to create a seamless
experience for a consumer. At this point I was
only focusing on the front of the bottle,
knowing that the rear label would mainly
contain textual information with little branding
and less visual hierarchy issues to solve.
After playing around with scale, colour,
positioning of brand visuals, packaging finish
and other details, I had a good grasp of how
I wanted my finished product to look like. I did,
however, need to come up with 3D prototypes
(either real-life or digital). I have decided to try
my hands at digital prototyping first, just
because I knew I would have more flexibility to
experiment with different label designs as I go
along. As a real-life prototype would be much
more labour intensive, I would have to settle on
a final design before building a working
protoype. While it’d be a more authentic and
versatile prototype, lack of control over the
final result made me choose the digital way.

125g/250ml

125g/250ml

125g/250ml

DEVELOPMENT

PROTOTYPE DEVELOPMENT

2D to 3D process in Illustrator.

To make a 3D prototype of my bottle I used
the 3D tools in Illustrator. I have started with the
outline of the bottle and then used the 3D -->
Revolve option to turn it into a 3D shape that I
could move in space and look at from
different sides. It seemed like a perfect solution
for what I needed - a three-dimensional
prototype that I could showcase from a variety
of different angles. However, I quickly came to
realise the limiitations 3D tool in Illustrator had.
While ‘map art’ function alowed me to map a
texture (label) on the 3D surface of the bottle,
the quality was nowhere near what I
wanted. It seemed like an anti-aliasing issue,
but even after researching and playing with
different rendering options and exporting
formats, I couldn’t get it to look presentable
and detailed enough to be used as my main
packaging prototype visuals. I had to look at
other prototype options and mock-ups, as
always, came to the rescue..

DEVELOPMENT

3D texture mapping process in Illustrator.

PROTOTYPE DEVELOPMENT

DEVELOPMENT

PROTOTYPE DEVELOPMENT

Anti-aliasing and element rendering issues in Illustrator and settings I tried to overcome them. Adjusting blending steps in 3D Revolve options
solved the anti-aliasing issues on the bottle surface, however it didn’t do anything to textures. Raster effects settings didn’t fix the issues even
when render resolution was changed from 72 PPI to 300 PPI.

DEVELOPMENT

PROTOTYPE DEVELOPMENT

FINDING A MOCK-UP
After a failed attempt at making a 3D
prototype in Illustrator, I have turned to online
resources, particularly digital mock-ups, to help
me. While there are hundreds of them in
different shapes, sizes and usage scenarios,
many of them didn’t fit the guidelines of my
packaging concept. Either material, or size, or
shape wasn’t right and I didn’t want to
compromise on my ideas just to get a good
looking prototype that looks nothing like my
original concept.

Exploration of bottle mockups.

DEVELOPMENT

PROTOTYPE DEVELOPMENT

My persistence did pay dividends,
however, as I was able to find a mock-up that
was close to perfect. Yellow Images, a
mockups and graphic assets creator, had one
called - Ceramic Bottle with Wooden Cap
Mockup. It was the right size, shape and even
the finish was ceramic, which meant my
original idea of having an opaque bottle would
be realised if I was to use this mockup. The
not-so-good part was that the mockup cost
15$, which is not a lot in a grand scheme of
things, but as a one-time investement it
required a think-over. Knowing I have pretty
tight timeframes in term of upcoming deadline,
I wasn’t going to build a real-life prototype, so I
ended up using this mockup.

A ceramic bottle mockup by Yellow Images

DEVELOPMENT

PROTOTYPE DEVELOPMENT

FINAL LABEL DESIGN
Now having a right mockup ready to be used
to present prototypes of my packaging, I
needed to finish designing the final layout for
the labels. I didn’t do many drastic changes
and kept a layout that I came up with while
working on initial packaging visuals on
Hartley’s jar. The sticker that spans from the lid
contains logos of Marks & Spencer and Dulcet,
as well as capacity/weight information. Below,
the visuals for the smoothie name and a list of
fruit and veg contents.
As far as the design of the back label goes, I
used some flat outline icons to compliment the
text instructions and nutritional information as
well as the Dulcet logo at the top half of the
bottle.

EMPTY IT!

dump the all the fruit and vegies
form the bottle into the blender.

125g/250ml

125g/250ml

SPICE IT UP!

125g/250ml

add your own ingredients - chia for
health, honey for sweet tooth.

BLEND & ENJOY!

re-use the dulcet bottle or have it in
your favourite glass.

banana
+
pineapple
+
mango

apple
+
kale
+
cucumber

Final front label design for Dulcet packaging.

blackcurrants
+
goji berries
+
beetroots

PER PORTION

proteins

125kj/240kcal

8g

ugarsf

ats

12g

4g

Final back label design for Dulcet packaging.
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DESIGNING DULCET GUIDELINES.
Once I’ve had all the visual elements ready
I started designing the guidelines for Dulcet
brand. While I looked at some examples of
what sections should be included in the
guidelines and other common practices, I tried
to design something that wouldn’t be just a
boring set of rules, but rather a well-designed,
pleasant to look at and easily understandable
editorial taking the reader through a journey of
what the Dulcet brand is about.
Consistency was the key to making the
guidelines look professional and adding accent
colours and simple graphics made them more
visually appealing. I tried to only use the
colours that are part of the brand so that the
document feels like a continuation and
extensionof the brand and not a completely
different thing. I was happy with the end result,
as I feel like this being my first guidelines ever
designed, I managed to add a little bit of my
own style, but maintain the look and feel
corporate guidelines.

DULCET GUIDELINES

PROJECT ASSESSMENT

PROJECT OVERVIEW

At the end of Marks & Spencer packaging project I
wanted to reflect on the journey and process that I
went through to achieve the outcomes that I
ended up with. From the start of the project I
pushed myself to be as faithful to a right creative
process as I can be. I wanted to try and do things
in a linear order - research to ideas to concepts to
refinements to finished product. Though I have tried
many times, I was never able to stick to this kind
of design process before. I always got sidetracked,
wasn’t focused enough on research, wanted to
jump straight to results. However, the results
weren’t good. The visuals might have been good,
but the ideas lacked substance and context.
Pretty mockups saved the work from being just an
average work at best. And I wasn’t sure why. I tried
to ignore the idea that by skipping part of
design process, I’m not going to get great
outcomes. I thought that inspiration and
experience itself will make my work stand out. But
the more I was looking at examples of great work,
the more I started noticing a simple pattern- story
telling, purpose, idea-driven concepts were all part
of it. The work looked good because there was a
context to it, a start point (which we don’t always
see) and a result. I was so busy with trying to
make things look good that I forgot that form
without function is fine art, not visual
communication.

For Dulcet packaging and branding, I started
from scratch. I did a thorough research, which
informed my ideas. Then, I put those ideas on
paper to see what would work. Through
refinement I turned ideas into concepts.
Through trial and error, I understood why some
concepts wouldn’t work in practice. Through
practice, I arrived to a prototype. I had to make
revisions to protoype as well
before finally ending up with a finished
product. For the first time it felt like a real
process that I went through and each idea or
refinement had an explanation and a reason
behind it. At the end of the project, for the first
time in my time designing, I was more happy
with the process that I went through than I was
with the end results. Not to say that they were
bad, but it felt more rewarding to know that the
outcome was based on a foundation of
purpose, problem and solutions. And while I
understand, that I might not always be able to
implement the same design process as I did
with this project, having that experience will
help me approach new projects in the future
with a different, more process-oriented
mentality.

REFLECTIVE JOURNAL

REFLECTIVE JOURNAL

13th of October
Sebastian handed out first part of our summative
briefs. He then talked a little bit about brands and
sub-brands to help us understand our objectives. He
used M&S as an analogy to explain how a brand can
have products that have a same brand, but also fall
within a sub-brand. How to package a product to sell
it audiences exclusive to M&S shops? What makes a
packaging interesting, exclusive, desirable. Think about
brand values, specific audiences, price range and
buyer expectations. How to capture the essence of
health and wellness in a package that would make
people repeat buyers of the product?
Sustainability, colours, materials, design system that
would work across all products of the sub-brand,
being recognizable.
Research product ranges , design language, ethos of
M&S, find a way to incorporate a new sub-brand
within an existing brand without confusing existing
customers.
Research trends and concepts of packaging.
Research design language to use for your packaging(typography, illustration styles, information hierarchy).
This class was used to generate initial ideas and start
the process of research. Understanding the brief clearly
is essential to a successful outcomes within a module
therefore I had to read through it couple of times.

27th of October

1st of November

The class started with me giving Seb a brilliant idea of
swapping Tuesday’s and Thursday’s classes to have
web theory class before Henry’s class. That way all
the theory we learn in Sebastian’s class is fresh in our
heads. That was my first good idea in a while and it
was nice that it received approval.

At the start of the class Sebastian talked about
packaging materials, how to use them to maintain
ideology and core values of the brand, how it helps
interaction with the consumer. Materials are an
important part of the packaging as it is important to
communicate not only on a visual but also on material
level as ‘touch’ sense is as important. As my idea for a
packaging is a plastic/glass bottle, it limits the range of
materials I can use to change the feel of the bottle.
I used this class to research different applications of
materials in packaging, label information design and
potential typefaces, as well as design language
solutions. I hope to start sketching some rough ideas of
the packaging concepts in time for next weeks’ class
to get some feedback if I’m going in the right direction.
Another thing I’ll try to figure out is how to present my
packaging. I’m looking at plastic packaging
manufacturers that maybe have something similar to
what I need. That way I would have an actual thing to
work on, play with and present for the project.

As for the class, we continued to research brand
names, design and other things related to our
assignment. This first part is the most important one, as
it is about generating initial ideas, looking at
existing trends and developing on the product range
that is familiar M&S products. Couple days before the
class I came up with a concept which I would like to
develop further. This idea is to use a plastic or glass
bottle with a wide body and neck that would allow the
bottle to store all kinds of fruits, vegetables and other
nutrients. That way a consumer could pour the
contents straight into the NutriNinja blender and the
reuse the bottle as a container for smoothie.
I like this idea for simplicity, reusability and
efficiency. I hope to further develop this concept to
improve it based on the research I will carry out. My
next steps are to think of a potential brand system that
could be used across these products. Overall, I feel that
this was a productive class as I’ve had the chance to
research and develop my initial ideas. The progress I’ve
made today will benefit the process towards achieving
good results in this assignment.

REFLECTIVE JOURNAL

8th of November

17th of November

24th of November

Seb started the class with walking us through the
assignment requirements. He went into detail to explain
each of the points that needs to covered in our
research as well as what needs to be presented in the
first part of this assignment before Christmas break. It
was useful to identify what we’ve done so far and if
we are going in the right direction in regards to the brief.
I used this class to research potential sub-brand names
for my fruit packaging as well as initial colour pallet
ideas. It is a little challenge to think of a good name,
that would resonate with the consumer, reflect brand
values and wouldn’t have been used before. As M&S is
a very British company, I’ve decided that the
sub-brand name should be an English word, despite
of a late trend of having foreign names. From there on,
I brainstormed words that would be appropriate and
unique for the type of product that I’m designing.

This week I made good progress with the packaging
work. I started doing initial sketches for bottle design,
came up with couple ideas for sub-brand and drink
names and significantly updated my assignment
portfolio with research about M&S ethos, their
packaging and overall design trends. I’m happy with
the way the process is going so far and hope that good
primary research will help my design going
forward with the module. I’m, however, a little bit
stressed, because I’ve found out that I’ll need to go
home early December, a week before submission
deadline, to get myself a passport. This means that I’ll
need to do some extra work before leaving, or while
being on the road, to get everything finished in time
and up to a standard. If I keep doing a little bit every
other day, I should manage to complete the first part of
this assignment with confidence.

`I continued to develop my concepts and work on
the research this week, as I keep moving towards the
deadline in two weeks. While I didn’t get much done in
classes, I worked on my scamps at home,
exploring bottle shapes, capacity and label design.
One of the issues I have ran into is that it’s very hard to
come up with something new in the packaging
industry as most of form factors have already been
used before, while others just don’t provide the
functionality that I’m looking for. I’m therefore trying to
think of improving the existing packaging ideas with
slight adjustments that would accommodate my
concept.

At the end of todays class, I feel like I’ve done enough
of primary research that will help me make my initial
packaging concepts and designs more informed. I will
start putting all the information I’ve gathered over the
last few weeks into a digital portfolio and start
working on scamps and ideas that will be developed
as a move forwards.

REFLECTIVE JOURNAL

29th of November

8th of December

17th of January

Today is the last class I will attend before handing in
the first part of the work, as I’m leaving tomorrow to go
to Lithuania for 5 days. At this point in time I’ve already
done all the research, but I’m still missing some scamps
and sketches for concept ideas and I hope to do some
of it on my trip when I have some free time. In the class
today, me and Seb talked about what I’ve done so far,
I got some feedback on what would need improving or
changing. I feel confident that I will be able to finish the
first part of the assignment in time and achieve good
results, but I will have to manage my remaining time
carefully to do so.

Today is the hand-in day for the assignment. I was
able to do much of the things I wanted during my time
in Lithuania and at this point I only needed to scan the
pages from my sketchbook with all the scamps and
ideas I drew up and put them on my digital portfolio
file. This didn’t raise any problems and I managed to do
everything quite smoothly. It is now quarter past three
and I’m finishing my entry on a reflective journal and
waiting for the interactive PDF file to save before I can
submit it Sebastian. I’m happy with the contents and
outcome of my work and hope that it will be enough to
get me a decent grade. I’m especially satisfied with the
way I was able to keep the progress of this assignment
linear. I started with a solid research, then moved on
to the concepts and I’m now ready to refine them and
move towards the final product.

This week is my first class back after the Christmas
holidays as I was still in New York last week as a part
of DMU Global trip. As I feel a little bit under the
weather and tired because of lack of sleep last
couple days, I wasn’t able to do much in the class. I
read through part two of the summative brief and,
asked some questions about things that were unclear
and worked a little bit on the logo design for the M&S
juice brand. I haven’t decided on the final name, but I’m
leaning towards ‘DULCET’.
Instead of a lesson that we usually have on Thursday,
there is a trip to DMU planned this week to see how
Level 6 students in Graphic Design are working. As I
was a part of that same course couple years back, it
will be interesting to see if the course has changed at
all, how the students are approaching briefs and what
level they are at. However, as I’m not planning to
top-up at Level 6, this will be little bit less useful for me,
as it will be for other student from the course.

REFLECTIVE JOURNAL

3rd of February

14-16th of February

23rd of February

I don’t know if it was the realisation that it’s only three
full months left until the end of the year or something
else, but I did do a lot of work this week. I finally
decided which logo to use for Marks and Spencer
packaging and started doing some mock-ups in
Illustrator. I hope to get this part of the brief finished by
the end of reading week. That way I could start
working on the brand guidelines after the short break,
which I will spend in Lithuania with my family.

Reading week. Holidays in Lithuania.

First class back after the half-term and it feels like the
finish line, a.k.a deadline, is approaching quickly. I was
able to make a final decision on the logo that I’m
going to use as a primary logo for M&S packaging
brand, which was a decision long-overdue having in
mind the time we have left to do the rest of the brief.
I have decided not to do a user test for the logo and
chose the one I liked the most. Since I have already
decided on the label design and layouts, I will start
working on prototypes and client visuals for the
packaging next week.
I have learned this week that I find it hard to trust
other peoples opinion when it comes to feedback on
my designs. I always have a different view and
justification for my design choices, therefore I usually try
to make a decision myself. I kind of feel like their
opinions are based on their skill level and preferences
of design, which for me makes them invalid. I do
understand that I’m designing for other people and not
myself, but I also often think of myself as a consumer
as well as designer, therefore if I don’t like the design,
it’s not only the designer inside me speaking, but also
the side of me that makes decisions when buying
something.

Overall, it was great to see things moving in the right
direction this week and keeping on top of things weeks
before the reading week will help me not fall behind
too much (which I usually tend to do). It’s easier to stay
focused on what I need to do, when I know that
deadlines are approaching and it’s almost the finish
line of my studies.

REFLECTIVE JOURNAL

2nd of March

9th of March

23rd of March

This week I continued to work on the packaging
prototypes and client visuals of my M&S packaging. I
initially thought that I will be able to do the prototypes
in Illustrator’s 3D environment, however mapping the
label textures on to the 3D shape didn’t get me the
results I wanted so I had to think of other ways to get
working prototypes. One of the ideas was to make
physical prototypes, however this would require quite a
few materials to get it done. I have therefore decided to
keep looking for a way to do it in a digital environment
as I would have more flexibility and could explore
different label usage cases.
In addition to that I started designing the brand manual
(guidelines). The realisation that there’s only a little over
a month left until the deadline, made me focus and put
more work towards getting things done. I do feel that
I know what I need to do and I’m moving in the right
direction, and it’s just about increasing the pace and
productivity.

Most of todays class was used for a meeting with John
Crawford to talk about the course. I was able to do
some work at the beggining and end of the class. Huge
thing for me was the discovery of a mockup that is
perfect for me to use as a prototype presentation. As
well as giving me room to experiment, it is also much
more efficient prototyping method compared to
making real-life prototypes. As I have this (prototype
visuals) sorted, I need to finish designing client
visuals and I should be on my way to work on the
brand manual. Baring any huge delays or problems, I
should get everything done in time for deadline.
This last week has been quite stressful with all the
course work, however that’s when I feel I’m working the
most efficiently.

This week flew by so fast that I barely had a chance to
stop and realise that it’s only two weeks left until the
deadline for this module. With that in mind, I’m pretty
confident with where I am right now, as I was able to
put the finishing touches on client visuals and
guidelines, meaning that I can spend the remaining time
updating and polishing the development sketchbook
and reflective journal.
As I’m trying to balance job, course work and social life
leading up to the three deadlines at the start of April,
I’m often finding myself making compromises and
setting up priorities to keep afloat with all the projects.
As I often said before, I work my best when there’s
pressure. The more, the better. But it’s still about
balance. Too much pressure makes you lose the sight
of what you’re trying to achieve, too little pressure
makes you forget that you’re trying to achieve
anything at all. These days, I’m all about finding that
perfect middle, a balance between working and
keeping a clear perspective of why I’m working.
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